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Abstract: 

This study aims to analyze the development of home industry as a means of improving community income in Sekernan 

District, Muaro Jambi Regency, within the framework of Sharia principles. The background of this research lies in the 

strategic role of household-based enterprises as pillars of local economic growth and instruments of community 

empowerment. The main objectives are to identify strategies for home industry development, examine challenges 

encountered, and explore the application of Islamic values in business practices. The research adopts a qualitative 

phenomenological approach, employing in-depth interviews, participatory observation, and documentation, with data 

analyzed through thematic triangulation. Findings reveal that home industry development is structured around five key 

management functions: planning based on local resources, participatory organization of work, communicative leadership, 

motivation rooted in family values and religious ethics, and disciplined control of quality and finance. These results 

highlight that business success is not solely dependent on technical production aspects but also on the integration of Sharia 

principles, which ensure sustainability and fairness. The contribution of this study lies in enriching the literature on 

community empowerment and Islamic economics, while offering practical recommendations for entrepreneurs and 

policymakers to strengthen managerial capacity and embed Sharia values in the advancement of micro and small 

enterprises. 
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INTRODUCTION 

The global and national economy highlights the strategic role of small and medium enterprises 

(SMEs) in sustaining growth, particularly in developing countries such as Indonesia. SMEs contribute 

more than 60% to the national GDP and absorb over 97% of the workforce (Bahara et al., 2025; 

Yusmazida et al., 2025). Within the framework of Islamic economics, Sharia-based SMEs are 

increasingly relevant as they integrate values of justice, sustainability, and blessing into economic 

activities (Haruna et al., 2024; Salimon, 2023). Home industries, as part of SMEs, represent one of the 

most adaptive forms of enterprise, especially in regions with limited formal employment opportunities 

(Al-Okaily, 2023; E-Business Development Services for SMEs in Selected ASEAN Countries and 

Southern China, 2007; Wulandari et al., 2025). 

Despite their significant contribution to community welfare, home industries face persistent 
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challenges. Previous studies have identified issues such as limited access to capital, low digital literacy, 

and weak managerial capacity (Maganga, 2023; Manoharan, 2023). Moreover, the integration of 

Sharia principles in home industry management remains suboptimal, particularly in financing, 

marketing, and quality control (Afewerki & Blomgren, 2025; Asiah & Abidin, 2024; Caputo et al., 

2025; Mao et al., 2026; Puspitasari, Nuri, et al., 2024). This underscores the urgency of examining 

how home industries can be developed sustainably while adhering to Islamic ethical values. 

Conceptually, this research is grounded in community empowerment theory, which emphasizes 

active participation in managing local resources (Afnan et al., 2025; Eom et al., 2025). Home industries 

serve as vehicles for empowerment, with management functions planning, organizing, directing, 

motivating, and controlling acting as key instruments for sustainability (Afewerki & Blomgren, 2025; 

Kamakura & Martinus, 2026; Rehman et al., 2025). Sharia principles, including product halalness, 

transparency, and prohibition of “riba”, provide a normative framework ensuring ethical and fair 

economic practices (Basir et al., 2026; Purusottama & Simatupang, 2025; Rabbani et al., 2025; Rafiki, 

2023). Thus, this study integrates a qualitative phenomenological approach with empowerment theory 

and Sharia principles to explore the dynamics of home industry development in Sekernan District. 

The research addresses three central questions: how home industries enhance community 

income, what challenges and efforts are involved in their development, and how Sharia principles are 

applied in their management. The study aims to provide both empirical and theoretical insights into 

the role of home industries in improving community welfare through Islamic values. By focusing on 

these aspects, the research seeks to bridge gaps between local practices and normative frameworks. 

The novelty of this study lies in its integration of modern management functions with Sharia 

principles in the local context of Sekernan. While earlier studies often examined economic or social 

aspects in isolation (Farhan et al., 2024; Perez et al., 2026; T. Wulandari et al., 2023; Yuan & Zhao, 

2026), this research offers a conceptual synthesis emphasizing empowerment through Sharia-based 

home industries. Unlike prior descriptive or quantitative approaches, this study employs 

phenomenological methods to capture the lived experiences of (Ma’arif, 2023; Moharrak et al., 2025; 

Sari & Wargo, 2024). In doing so, it contributes to academic literature and provides practical 

recommendations for sustainable and ethical home industry development. 

METHOD 

This study employs a qualitative approach using a phenomenological strategy, aiming to 

explore the subjective experiences of home industry entrepreneurs in Sekernan Subdistrict, Muaro 

Jambi Regency. The phenomenological approach was chosen because it provides an in-depth 

understanding of the meanings, motivations, and practices of entrepreneurs within a socio-economic 

context based on Sharia principles (Joyce, 2023). The research data consists of primary data in the 

form of in-depth interviews with business owners, workers, and local government officials, as well as 

secondary data in the form of academic literature, books, and regulations related to the development 

of Sharia-based MSMEs. Data collection techniques were conducted through participatory 

observation, semi-structured interviews, and documentation, enabling the researcher to obtain a 

holistic picture of the dynamics of the home industry (Adeinat et al., 2019; Mekkaoui Alaoui & Ouhna, 
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2026). Research instruments included interview guidelines, field notes, and audio recordings, which 

were subsequently transcribed for analysis. Inclusion criteria included business operators who had 

been actively running a home industry for at least two years, were directly involved in production, and 

understood sharia principles in their businesses. Exclusion criteria were business operators who were 

not directly involved in business management or who were unwilling to provide information openly 

(Hassan, 2019). 

The units of analysis in this study are home industry business owners, workers, and local 

government stakeholders, with a total of 22 informants selected through incidental sampling. The data 

analysis technique employed thematic triangulation, which involves combining the results of 

interviews, observations, and documentation to ensure the validity of the findings (Muñoz-Santiago & 

Lugo-Radillo, 2026; Poletti et al., 2025). The analysis was conducted through the stages of data 

reduction, theme categorization, and phenomenological interpretation, resulting in a deep 

understanding of sharia-based home industry development practices. To support data validity, this 

study employed member checking and peer debriefing techniques (Li et al., 2026; Michali, 2025). 

Additionally, the NVivo 12 software was used to perform qualitative coding and map the main themes 

emerging from the interview transcripts (Agarwal & Mewarfarosh, 2023; Alam, 2021; Auld et al., 

2007; Bufoni et al., 2017; Castleberry, 2014; Quan et al., 2025). With this methodological framework, 

the study is expected to yield valid, reliable, and relevant findings in addressing the research questions 

related to the development of home industries based on Sharia principles. 

RESULTS AND DISCUSSION 

Results 

The research findings are presented through a qualitative phenomenological approach aimed 

at exploring the subjective experiences of home industry entrepreneurs in Sekernan District, Muaro 

Jambi Regency. Data analysis was conducted using thematic coding with NVivo 12, which produced 

several key themes related to Sharia-based home industry development. These themes include: (1) 

business planning rooted in local potential, (2) participatory work organization, (3) communicative 

leadership and direction, (4) motivation grounded in family and Sharia values, and (5) disciplined 

quality and financial control. Each theme emerged from in-depth interviews, participatory observation, 

and documentation, later categorized to illustrate the dynamics of household business management in 

the study area. 

Table 1. The research finding and result. 

Theme of finding Description Key Practices/Indicators 

Business Planning 

Based on Local 

Potential 

Entrepreneurs begin by identifying raw 

materials, community skills, and production 

targets. Planning is iterative through periodic 

evaluations. 

Identification of local resources, short- 

and long-term targets, market demand 

adjustments. 

Participatory Work 

Organization 

Clear division of tasks among family members 

and work groups, with active involvement in 

decision-making. 

Task distribution, collaborative 

decision-making, efficiency, sense of 

ownership. 

Communicative 

Leadership and 

Direction 

Weekly briefings, technical guidance, and skill 

training by business owners foster independence 

and responsibility. 

Regular meetings, open 

communication, skill mentoring. 
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Motivation Rooted in 

Family and Sharia 

Values 

Encouragement through praise, small bonuses, 

and religious motivation emphasizing blessings. 

Incentives, recognition, religiously 

inspired motivation, increased 

productivity and loyalty. 

Disciplined Quality and 

Financial Control 

Monitoring raw materials, inspecting production, 

maintaining daily financial records, and monthly 

evaluations. 

Quality assurance, transparent financial 

management, systematic control. 

Use of Simple 

Technology 

Entrepreneurs adopt tools like WhatsApp groups 

for production and marketing coordination. 

Digital communication, team 

coordination, marketing support. 

Integrated Sharia-Based 

Development 

Success depends not only on technical 

production but also on ethical practices, 

community participation, and consistent control 

systems. 

Integration of modern management 

functions with Islamic values. 

 

The first theme of finding, business planning based on local potential, reveals that 

entrepreneurs begin by identifying locally available raw materials, community skills, and both short- 

and long-term production targets. This planning is continuously refined through periodic evaluations, 

enabling businesses to adapt to market demand changes.  

The second theme of finding, participatory work organization, highlights clear task distribution 

among family members and work groups, alongside active involvement in decision-making. This 

fosters efficiency and strengthens a sense of ownership within the enterprise. 

The third theme of finding, communicative leadership and direction, is reflected in weekly 

briefings, technical guidance, and skill training provided by business owners. Such open and 

communicative leadership encourages workers to be more independent and responsible in fulfilling 

their roles. 

The fourth theme of finding, motivation rooted in family and Sharia values, shows that 

entrepreneurs inspire workers through praise, small bonuses, and religious encouragement 

emphasizing the blessing of work. This approach has proven effective in enhancing productivity and 

loyalty among workers. 

The fifth theme of finding, disciplined quality and financial control, encompasses practices 

such as monitoring raw materials, inspecting production outcomes, maintaining daily financial 

records, and conducting monthly evaluations. These control mechanisms ensure product quality and 

financial transparency in line with Sharia principles. Additionally, findings indicate that entrepreneurs 

have begun utilizing simple technologies, such as WhatsApp groups, to coordinate production and 

marketing, thereby strengthening team communication. 

Overall, the study confirms that Sharia-based home industry development in Sekernan District 

operates through the integration of modern management functions and Islamic values. The findings 

demonstrate that business success is determined not only by technical production aspects but also by 

ethical practices, community participation, and consistent control systems. Consequently, this research 

provides a comprehensive empirical account of Sharia-oriented home industry development at the 

local level. 
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Discussion 

The research results indicate that the development of home industries in Sekernan Subdistrict, 

Muaro Jambi Regency, based on Sharia principles, is achieved through the integration of business 

management functions with Islamic values. These findings directly address the research questions: 

how home industries can increase community income, the obstacles faced, and the application of 

Sharia principles in business management (Abdalla et al., 2025; Foster, 2017). Planning based on local 

potential, participatory organization, communicative guidance, motivation based on family values, and 

disciplined control have proven to be the main factors supporting business success. This aligns with 

the research objective to understand the dynamics of Sharia-based small business development in 

improving community welfare (Halim & Sukor, 2025; Izadin et al., 2025; Mohanan et al., 2025). 

An interpretation of the findings within the framework of community empowerment theory 

indicates that home industries serve as a means of implementing participatory economic 

empowerment. The concept of empowerment emphasizes the importance of enhancing the capacity of 

individuals and groups through skills, access to information, and institutional strengthening (Chopra 

& Arora, 2026; Kamila & Jasrotia, 2026). In the context of this study, the management functions 

applied by business actors reinforce the empowerment process, while Sharia principles provide a 

normative foundation that ensures businesses operate ethically and fairly (Asiah & Abidin, 2024). 

Thus, the integration of these two frameworks results in a model for sustainable business development. 

 
Figure1. Development of Sharia-Based Home Industry 
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A comparison with previous studies reveals both similarities and differences. Previous research 

has emphasized the importance of access to sharia-compliant financing through financial institutions 

such as KSPPS and sharia banks (Adeinat et al., 2019; Ehsan Wahla et al., 2018; Hujo, 2012; Khalifah 

et al., 2024; Wang, 2023), whereas this study focuses more on the internal managerial aspects of 

business operators. The findings of this study align with studies that emphasize the role of financing 

certification and transaction transparency in enhancing consumer trust (Fischer & Nisa, 2025; Illiyyina 

& Kriswibowo, 2022; Putri et al., 2021; Sjakoer & Machfudz, 2020), but differ from studies that focus 

solely on digital marketing aspects without linking them to sharia principles (Maksum et al., 2025; 

Pramana et al., 2022; Suranto et al., 2022). This distinction indicates that this study offers a new, more 

comprehensive perspective. 

The scientific contribution of this article lies in the novelty of integrating home industry 

management functions with Sharia principles within a local context. Previous studies have largely 

focused on either economic or social aspects in isolation, whereas this research links both within an 

Islamic normative framework. This contribution enriches the academic literature on the development 

of Sharia-based MSMEs, while also providing practical recommendations for business actors and 

policymakers (Mohanty & Lenka, 2026; Vu et al., 2026; Xie et al., 2026; W. Yao et al., 2026). Thus, 

this article expands the scope of studies on community empowerment and Islamic economics. 

The limitations of this study must be acknowledged appropriately. This study was conducted 

only in Sekernan Subdistrict with a limited number of informants; therefore, the results cannot be 

broadly generalized. Furthermore, while a qualitative phenomenological approach provides deep 

insights, it does not yield quantitative data suitable for comparative statistical analysis (Creswell, 

2021). Another limitation is the limited exploration of the role of digital technology in the development 

of sharia-based home industries, a topic that is increasingly relevant in the era of e-commerce (Liu et 

al., 2026; Luo et al., 2026; Qisthani et al., 2021; Tang & Nilfatri, 2024). 

The implications of this study for practitioners are the need to strengthen the internal 

management functions of home industries while remaining grounded in Sharia principles. Business 

owners need to improve their planning, organizing, and control capabilities, as well as leverage digital 

technology to expand their markets. For policymakers, this study provides recommendations to 

strengthen Sharia-based SME development programs through managerial training, access to Sharia-

compliant financing, and halal certification (Al-Okaily, 2023; E-Business Development Services for 

SMEs in Selected ASEAN Countries and Southern China, 2007; Luu et al., 2025; Salimon, 2023; P. 

Wulandari et al., 2025). Implications for future research include the need for quantitative studies to 

measure the impact of applying Sharia principles on broader increases in community income. 

Table 2. The Implications Development of Sharia-Based Home Industry 

Analytical Aspect Key Insights Interpretation & Implication 

Integration of Sharia 

Principles and 

Management Functions 

Sharia-based home industries combine 

modern management practices with 

Islamic ethical values. 

This integration ensures sustainable, fair, and 

ethical business operations that enhance 

community welfare. 

Empowerment 

Framework 

Home industries act as instruments of 

participatory economic empowerment. 

Strengthening individual and group capacities 

through skills, information access, and 
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institutional support fosters resilience and 

independence. 

Comparative Perspective Previous studies emphasize Sharia 

financing and halal certification; this 

study focuses on internal managerial 

aspects. 

The research offers a more comprehensive view 

by linking managerial processes with Sharia 

ethics, beyond financial mechanisms. 

Scientific Contribution 

(Novelty) 

Introduces a new model integrating 

management and Sharia principles in 

local contexts. 

Expands academic discourse on Sharia-based 

SMEs and provides practical recommendations 

for entrepreneurs and policymakers. 

Research Limitations Limited scope (Sekernan District) and 

qualitative approach restrict 

generalization. 

Suggests future quantitative or mixed-method 

studies to measure broader impacts and explore 

digital transformation. 

Practical Implications Strengthen internal management, adopt 

digital tools, and maintain Sharia 

compliance. 

Encourages managerial training, Sharia 

financing access, and halal certification 

programs for sustainable growth. 

Global and Ethical 

Relevance 

Sharia-based SMEs show resilience 

and ethical sustainability globally. 

Reinforces the importance of Islamic values as 

universal principles for fair and enduring 

economic systems. 

Overall Conclusion Success in Sharia-based home 

industries depends on ethics, 

participation, and disciplined 

management. 

Contributes significantly to Islamic economic 

theory and community empowerment practices. 

Furthermore, this study underscores the importance of integrating Islamic values into local 

economic practices. Sharia principles serve not only as religious norms but also as mechanisms for 

creating a fair and sustainable economic system. This aligns with global trends emphasizing the 

importance of business ethics and corporate sustainability (Rovanto, 2023; Warren, 2023; Zhao, 2023). 

Thus, this study contributes to the development of Islamic economic theory as well as community 

empowerment practices. 

A comparison with the international literature shows that the integration of religious values 

into small businesses is not merely a local phenomenon, but also a global trend. Research in Malaysia 

and Pakistan indicates that Sharia-based MSMEs demonstrate greater resilience to economic crises 

because they are grounded in the values of justice and blessings (Vu et al., 2026). This reinforces the 

relevance of this study in a global context, while also demonstrating that the development of Sharia-

based home industries in Indonesia holds significant potential to serve as a model for ethically 

grounded economic empowerment. 

This study ultimately reinforces that the success of Sharia-based home industries is not solely 

determined by technical production capabilities but by the consistent application of ethical values, 

active community participation, and disciplined management systems. These elements form a holistic 

framework that ensures sustainability and fairness in business operations. The integration of Islamic 

ethics with modern management practices creates a balanced model that strengthens both economic 

performance and moral accountability. Through this synergy, home industries become not only 

economic entities but also instruments of social empowerment that embody justice, transparency, and 

collective welfare (Charoenchan et al., 2026; Hitch et al., 2026; Maganga, 2023; Parulian et al., 2026). 

Furthermore, the study contributes significantly to academic discourse and practical 

development of Sharia-based small and medium enterprises (SMEs). It bridges the gap between 
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theoretical understanding and real-world application by demonstrating how Islamic values can be 

operationalized within managerial functions. This contribution opens pathways for future research to 

explore quantitative measurements of Sharia implementation and its impact on community income, as 

well as comparative studies across regions. By emphasizing ethical management and participatory 

empowerment, the research provides a foundation for policymakers and practitioners to design more 

inclusive, value-driven strategies for sustainable economic growth (Apostu, 2023; Nugroho et al., 

2025; Puspitasari, Arif, et al., 2024; Rafiq et al., 2026; Siokas & Kremastioti, 2026; S. Yao & Zhang, 

2001) (Woolf & Silver, 2022). 

CONCLUSION 

This study confirms that the development of home industries in Sekernan Subdistrict, Muaro 

Jambi Regency, based on Sharia principles, is achieved through the integration of business 

management functions with Islamic values. The main findings indicate that planning based on local 

potential, participatory work organization, communicative leadership, motivation rooted in family 

values, as well as disciplined quality and financial control are key factors in increasing community 

income. Thus, this study successfully addresses the research objectives and research questions posed, 

namely understanding the dynamics of home industry development, the challenges faced, and the 

application of Sharia principles in business practices. 

The theoretical contribution of this study lies in the novelty of integrating modern management 

functions with Sharia principles in the context of household-based small businesses. In practical terms, 

this study provides recommendations for business owners to strengthen their managerial capacity 

while upholding Islamic ethical values in all business activities. Its conceptual contribution is to 

expand the literature on community empowerment and Islamic economics, emphasizing that business 

success is determined not only by technical aspects of production but also by the application of Sharia 

values that ensure sustainability and justice. 

The implications of this study are the need for stronger policy support from local governments 

in the form of managerial training, access to sharia-compliant financing, and digital marketing 

facilitation. Further research could be conducted using a quantitative approach to measure the impact 

of applying sharia principles on increasing community income more broadly, or using mixed methods 

to integrate empirical and statistical data. Thus, this study opens the door for the development of home 

industry practices that are more professional, sustainable, and grounded in Islamic values. 
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